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Nature reserve
Area size: 340 km?
2/3 HE, 1/3 NRW
Known as ,,Sauerland“
Mittelgebirge (central mountain
ranges), strong impact by tourism,
forestry and agriculture,
(predominated by dairy cattle
farms)
Willingen has over 1M overnight
stays/year
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[ 8000€ 1399€ 367€ 1399€

Niiohoves i Bauern il tll untar 20 Cent Production price of milk
e e e S —— less than € 0,2
,,Cry out for help*

The original idea of the classical image campaign with the
goal to change consumer behaviour was destined to fail.
With our analysis, the novel approach to bundle existing
strengths has been initiated.




Importantly, the direct contact between farmers,
local population and tourists generated empathy
for agricultural production and animals

Thus, the merge of educational farming, termed
wAgricultural Edutainment®, and lodging industry
generated the required synergy for a lucrative
tourist product
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Optimal conditions are present in the region: interest for
tourism and many "open” farms
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FERIENWOHNUNG GECK
Zwes tamisantrsundichs Fesmonnuran fir jewels 2 - 5 Personen mt
grosem Garten, Feuerstotie, Tschennis, Sandkasten. Spieigeriten
Garerhime, umzauntem Grundshock und drekt sm Wald gelegen
Battwscho
Kastorioses W-LAN, Kinderbatton- und stihka

Prets ab 35, € A 2 Personen, Fambenibeundich
Renate Gack

Wessaostrags 1

3497 Koedach Hikeshausen

Teiokon 12062 8893

FERIENWOHNUNG HAHNENHOF
Modere Ferwsmmchrug o éhamaligem Fischwerk Bauernhol direk! an cinem
Bach Das rufuge NedorEmse (Korbech § ki) bietet eme zenirul Lage for
Austinge nach Wilingen und 24 don dres Stauseen

New gestatote, modarms Fereowahnung im 1. Stock ma Bakon, Gersumes
Watizimeves, Esszamenes, Kiche, B, 2 DZ und ein Kiderzimimes mt zws
Eraelbetten. Ortscandiae am Fekd

Prots ab 85, € A 4 Porsonen 1kl Brotchendenst

Petra Lonz
Quolensirae ta
34497 Kerbach




Changing consumer behaviour towards agricultural products

Mingling of farmers and
tourists

Integrating agricultural and
tourist businesses
(increasing insights)

Fostering the understanding for
cultural sustainability by
agricultural businesses

Generating the understanding
for sustainable agriculture

Generating the understanding
for agricultural production
processes in general

Additional income source for
agricultural businesses

Joining agriculture and
conservation under a common
umbrella/topic

Generating support for animal
welfare and humane
maintenance by direct contact to
farm animals

New opportunities for tourists,
increasing added value

Integrating conventional
products of the NP

Improving acceptance levels
towards conservation




Project costs for service provider:

-Organization
-Development of products and offers
-Marketable implementation

-Production materials (printouts, webdesign, etc.)

Total cost: € 43 000 gross

LEADER funding: € 23 000 (1/3 NRW, 2/3 HE) /
Equity capital: € 20 000, by special purpose association
,2Naturpark Diemelsee*




HOW W1

Implementation of marketing of destination promoting
touristic products of the federal State Hesse, % T

in particular via social media NordHessen

Acquisition of additional providers (agriculture
and accomodation)

Additional support by nature reserve and tourist management

Willingen /

Follow-up costs covered by nature park and/or
municipalities



LEADER is the only program which creates
sO many synergistic values in our funding environment

LEADER is effective by creating added value with
only small investment

LEADER fosters integrative thinking in the local population

LEADER is absolutely pivotal for rural Regions to become resi
innovative and economically successful!




Thanks a lot for your attentio

Are there remaining questions?




